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ABSTRACT 
This study aims to determine the sensitivity of students in reading 
business opportunities during the pandemic (study of students from the 
community education study program, Faculty of Teacher Training and 
Education, Sriwijaya University). This type of research is descriptive with 
a quantitative approach. Data collection methods used are 
questionnaires and literature study. The sample of this research is 72 
people with a sampling technique that is stratified random sampling. 
This is evident from seeking information sources, taking advantage of 
the surrounding environment, interacting with friends, and recognizing 
business opportunities to determine entrepreneurial readiness. The 
results showed that students' sensitivity to reading business 
opportunities during the pandemic was very high. The form of student 
sensitivity in reading business opportunities based on the attention 
indicator is classified as very high with a percentage of 84,51%, interest 
is classified as very high with a percentage of 83.5%, peer environment 
is classified as high with a percentage of 76.24%, and readiness is 
classified as very high with a percentage of 82,07%. 
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Introduction 
The impact of Covid 19 is very wide, especially on the economic condition of the 

community. The family economy has declined, and the unemployment rate has 
increased. Based on data from the Central Statistics Agency, the unemployment rate in 
Indonesia from 2018 to 2021 has increased. The unemployment rate of Indonesia's 
population in 2018 amounted to 7.07 million people. Experiencing an increase in 2021, 
the unemployment rate of Indonesia's population reached 9.10 million people (Badan 
Pusat Statistik (BPS), 2021). Likewise, according to (Susilawati et al., 2020) said that the 
household sector cannot carry out economic activities and automatically stops for 
some time so that it does not get income to support its family. Likewise, according to 
(Susilawati et al., 2020) said that the household sector cannot carry out economic 
activities and automatically stops for some time so that it does not get income to 
support its family.  

These economic difficulties are affected by various types of family work in 
Indonesia. including the student's family. Based on a preliminary study, the student's 
family experienced a decline in economic conditions, namely students of the 
community education study program. Data on the type of work of student families 
amounted to 179 families out of 260. The work of student families consists of 44 
farmers (17%), traders 53 people (20%), service workers 50 people (19%), and labourers 
32 people (12%). This means that there are 179 student families (68%) who are affected 
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by the declining economy, this shows that many student families are experiencing 
difficult conditions during the pandemic. Student families not affected by economic 
conditions did not decrease by 32%. The types of work of student families not affected 
by the pandemic consisted of 26 entrepreneurs (10%), employees 31 people (12%) and 
civil servants 24 people (9%). Based on the results of a preliminary study interview, with 
one of the community education students in East Tanjung Batu Village, Tanjung Batu 
District, Ogan Ilir Regency stated that before the pandemic the income of the family 
business reached 5 million per month, since the pandemic, the business run has begun 
to decline from 5 million to now 2 million. 

The economic condition of student families is affected, including a decrease in 
income, declining purchasing power, and a slowdown in the education service sector 
and government services for contract workers. This also has an impact on students who 
are studying at Higher Education. Difficult economic conditions are a great opportunity 
for students to create something new in the form of sensitivity to reading business 
opportunities. Zimmerer & Scarborough (1996) said that business opportunities are 
the result of individual creativity and innovation to solve the problems faced and get 
solutions. Based on previous research on business opportunities, as said (Andriana, 
2021) about a survey to identify the potential and entrepreneurial opportunities of 
students of the business administration study program, FISIP Mulawarman University. 
This research examines the internal and external potential, the expansion of student 
networks or prospective young entrepreneurs, the preparation to start a business, and 
the opportunities that students have. The curriculum in the FKIP Unsri Community 
Education Study Program and during the learning process many programs are offered 
that strengthen community education students to have a great opportunity to become 
entrepreneurs. The author is interested in conducting research to find out the level of 
sensitivity of students to business opportunities. Therefore, the title of this study is 
student sensitivity in reading business opportunities during the pandemic (a study of 
students of the community education study program, faculty of teacher training and 
education, Sriwijaya University). The formulation of the problem in this study is how 
the sensitivity of students in reading business opportunities during the pandemic (a 
study of students of the Community Education Study Program, Faculty of Teacher 
Training and Education, Sriwijaya University). 

Method 
The type of research used in this study is descriptive with a quantitative approach. 

The total population is 260 students, The research sample uses stratified random 
sampling techniques, with the criteria for students for the academic year 2017-2021. 
Sampling used an error rate of 10%, the results of the calculation with the Slovin 
formula sampled as many as 72 students randomly stratified. This study uses a 
questionnaire with closed questions to collect research data. Variables used, single 
variables. According to the Great Dictionary of the Indonesian Language, this sensitivity 
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is easy to feel, interact or easily aroused and moved rather than careless. The single 
variable has indicators, and the description of this study is as follows: 

Attention 

Attention is the concentration of all individual activities aimed at something or a 
set of objects. It can be said that a person who has an interest if everyone is 
accompanied by an attention, the attention in question is a creativity in a person who 
is high and solely aims at an object, therefore a person who has an interest in an object 
must have an interest that is focused on an object. 

Interest 

Attraction is the state/event of an object, whether it is seen from a human, an 
inanimate object, and so on. This attraction is from an object, either an object or from 
a person who causes interest in a person, if the individual already feels interested in an 
object, it causes a sense of interest to achieve a goal. 

Peer environment 

The peer environment is an environment where there is an intensive and regular 
interaction with people who have the same age and status. In this case, in the 
environment where they interact with each other, there is encouragement and support 
that affects attitudes and behaviours. 

Readiness  

Readiness is the overall condition of a person or individual to respond to and 
practice an activity such as mentality, skills, and attitudes. The readiness that must be 
possessed is planned and directed to a goal and prepared for what will be needed. In 
this case, self-readiness to be entrepreneurial and understand the situation of 
competition in the entrepreneurial world. 

The data analysis in this study is calculated using the following percentage scores 
(Sugiyono, 2019): 

𝑃 =
𝑓

𝑁
× 100%          (1) 

Statement classification and statement scores provide 4 alternative answers on a 
scale of 1 to 4 as follows: 

Table 1. Statement Classification and Statement Score 
Alternative Answers Positive Score Negative Score 

Strongly Agree 4 1 
Agree 3 2 

Disagree 2 3 
Strongly disagree 1 4 

To determine the interval distance as follows: 
Determining the percentage of the highest score and the lowest score 

ℎ𝑖𝑔ℎ𝑒𝑠𝑡 𝑠𝑐𝑜𝑟𝑒

ℎ𝑖𝑔ℎ𝑒𝑠𝑡 𝑠𝑐𝑜𝑟𝑒
× 100% =

4

4
𝑥100% = 100%      (2) 
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𝑙𝑜𝑤𝑒𝑠𝑡 𝑠𝑐𝑜𝑟𝑒

ℎ𝑖𝑔ℎ𝑒𝑠𝑡 𝑠𝑐𝑜𝑟𝑒
× 100% =

1

4
× 100% = 25%      (3) 

Define a percentage range 

Percentage range = 100%-25%=75% 

Determining the length of the interval class  

Range = 75%

4
=18.75%       (4) 

The results of the interval to determine the criteria for student sensitivity are as 
follows: 

Table 2. Student Sensitivity Criteria Based on Score Interpretation 
Interval Student Sensitivity Criteria 

81.26% -100% Very High 
62.6% - 81.25% High 
43.76% - 62.5% Medium 
25% - 43.75% Low 

The data analysis in this study was calculated using the percentage of the score. 

Result and Discussion 

The results of the study were seen from the four indicators to determine the 
sensitivity of students using 30 statement items through a questionnaire as follows:  

Table 3. Results of Student Sensitivity Questionnaire Data Calculation 
Indicator Percentage (%) Category 

Attention 84.51 Very high 
interest 83.5 Very high 
Peer environment 76.24 High  
Readiness 82.07 Very high 
Overall average (%) 97.93 Very high 

Based on Table 3, the results of the calculation of the student sensitivity 
questionnaire data are 97.93% with a very high category. This means that these four 
indicators are a form of readiness, the alertness of students to see business 
opportunities during the pandemic. By reading business opportunities, students can 
create their own jobs. Because the challenge as a Community Education student to this 
business opportunity is that students are required to be entrepreneurial. Thus, business 
opportunities are very important for students by optimizing business potentials for the 
needs of the surrounding environment. 

Attention 

Attention is one of the psychological factors that has a prominent property in an 
object. Both from the inside and from the outside of the individual who can help 
concentrate themselves, attention occurs in the process of stimulation so that 
stimulants occur because they use sensory devices to be absorbed. In terms of 
attention, this is a form of observation of something that is in the nearest environment, 
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so that interest in certain business activities and a sense of entrepreneurship arise. 
Observation or observation is a daily human activity using the five senses as the main 
aid, in other words, observation is a person's ability to observe from the results of the 
five senses (Masri Singarimbun, 2011). 

Based on Table 3 above, the sensitivity of students in the attention indicator was 
obtained with a percentage value (84.51%) by being categorized as "very high". This is 
evident from finding out what latest information is needed and in demand by others. 
There are many sources of business opportunities to get, such as on social media, 
because the form of social media networks updates insights about business 
opportunities. In the current era of global 5.0, technology is developing rapidly. 
Therefore, the use of technology to get sources of information on social media is 
urgently needed. The use of information sources is the first medium that is easy to 
learn. One of them is social media, as the fastest means of networking to effectively 
communicate between individuals virtually (Yusup et al., 2019). 

In line with the research written (Alfaruk, 2017) stated that the use of social media 
is a means for consumers to share, including text information, interesting images, 
audio and video. Cooperate with each other with the company and vice versa. Reading 
opportunities is very important to be analysed (Husin & Saleh, 2019) to achieve the 
goals to be achieved. As for seeing business opportunities from attention, there are 
factors that affect the emergence of student sensitivity. According to (Mason & 
Siqueira, 2014) according to three factors that arise business opportunities, namely: 

Business Opportunities Through the Media 

 The media has become inseparable from the environment and people's lifestyle. 
Including in finding business opportunities. The sophistication of technology makes 
the type of media not only print media, radio media, or television media but also 
internet media which even dominates from other media. By seeing the high potential 
of internet media, opportunities are easy to get. 

Trade Resource 

Different types of market segmentation can help entrepreneurs find business 
opportunities. For this reason, entrepreneurs must research a community environment 
on what the community needs or wants, and from the data sources obtained, 
entrepreneurs build/improve businesses that are in accordance with market demand. 

Internet 

The internet is one of the easiest ways to get opportunities because access is 
cheap and easy. From the internet everyone can do anything. With the internet, 
entrepreneurs will find a unique business opportunity and never think of others to 
create it. 
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Interest 

Attraction is a phenomenon experienced by everyone in their life, starting from 
something that appears (Appearance) in the form of a physical influence on a person 
referring to the subject or in the form of an object, so that individuals find something 
that is a factor in attractiveness. This interest is a strong will to try, not because of 
coercion but a high desire to achieve goals. According to the Great Dictionary of the 
Indonesian Language KBBI, will is what is wanted, desire, will. 

Based on table 3 above, the sensitivity of students in the Attraction indicator was 
obtained with a percentage value (83.5%) by being categorized as "very high". It can 
be known that the driving force encourages students to feel interested in 
entrepreneurship through the interaction and influence of learning entrepreneurship 
courses as one of the curricula in higher education. The aim is that graduates from 
universities can create jobs.  

Like research (Setiawan, 2012) stated that entrepreneurship education provided 
in the university environment has a great impact on improving students' concepts, 
characteristics, and skills towards entrepreneurship. Therefore, entrepreneurship 
courses have a real impact on increasing entrepreneurial students through learning 
elements that trigger stimuli and stimuli both from the curriculum, methods, and 
characteristics used in learning. Interested in the interlocutor about entrepreneurship, 
most tend to have a dislike of listening as a response. This means that you need to 
know to be able to recognize talents and abilities to improve the necessary skills. Skills 
are the formation and development of one's own potential to meet daily needs 
(Adpriyadi & Sudarto, 2020). 

Obtaining knowledge and creativity, students can be developed by 
entrepreneurship (Adpriyadi & Sudarto, 2020). So, many tend to choose to create jobs 
that are the achievement of something that is desired, meaning that they can be more 
productive, not feel pressured, and use personal abilities. Meanwhile, before doing 
business, see a well-known and successful business so that there is inspiration to open 
a business. A form of encouragement from strong motivation builds enthusiasm so 
that it becomes a reflection for yourself. Motivation is financial support that affects 
entrepreneurial attitudes (Azmi et al., 2022). In line with research (Restiadi et al., 2021) 
states that entrepreneurship and motivation education can increase students' interest 
in entrepreneurial activities. The importance of opening a business has a plan, so that 
it can develop an entrepreneurial spirit.  

According to Rizki in (Budaya, 2019) as follows: 1) making a business description, 
aiming to briefly explain what the business field is running, along with the potential of 
the product, and its possibility to survive and develop in the future, 2) conducting a 
marketing strategy, 3) making a market analysis, 4) development design, 5) operational 
and management plans and 6) calculating financing. 
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Peer environment  

The peer environment is the environment where you interact most often with 
friends, peers can have a positive or negative impact on students. This communication, 
very important with friends, one of which shows a form of social care, social care is an 
attitude and action that always provides help to others in need (Retno Listyanti, 2012).  

Based on table 3 above, the sensitivity of students in the peer environment 
indicator was obtained as a percentage (76.24%) by being categorized as "high". This 
means that the peer environment is support from the outside, contributing as a friend 
to give positive opinions and assess a person's characteristics of entrepreneurial 
behaviour. Friends are not just assessing but play an important role in knowing the 
direction they are heading through entrepreneurial characteristics. According to (Retno 
Listyanti, 2012), the characteristics of entrepreneurs are explained as follows: 1) total 
commitment, determination and tenacity, 2) strong drive to achieve, 3) opportunity 
and goal oriented, 4) responsible initiative, 5) persistent decision-making, 6) seeking 
feedback, 7) internal locus control, 8) tolerance for ambiguity, 9) calculated risk-taking, 
10) integrity and reliability,  11) tolerance for failure, 12) high level of energy, 13) 
creative and innovative, 14) vision, 15) independent, 16) confident and optimistic, 17) 
self-building. 

Therefore, it is very important to exchange ideas about entrepreneurial barriers, 
according to (Zimmerer & Scarborough, 1996) there are several factors that cause 
entrepreneurial barriers: 1) incompetent in managerial terms, 2) lack of experience, 3) 
lack of control over money, 4) failure in planning, 5) inadequate location, 6) lack of 
supervision of entrepreneurs,  7) a lack of seriousness in doing business, 8) an inability 
to make an entrepreneurial transition. Furthermore, discussions looking for new 
business opportunities show a high level, which is influenced by internal and external, 
not everyone is able to find business opportunities easily.  

So, things you need to know to find opportunities to recognize your potential, 
observe the needs in the environment, join communities related to entrepreneurship. 
Running a business must know how to market products/services. According to 
(Zimmerer & Scarborough, 1996) there are several elements that must be in business 
planning, (1) summary of implementation, (2) business profile, (3) business strategy, (4) 
products and services, (5) marketing strategy, (6) competitor analysis, (7) summary of 
employees and owners, (8) business plan, (9) financial data, (10) loan proposal, (11) 
operational schedule. Reinanto (2021) it presents an overall system of business 
activities through planning, pricing, promoting and distributing goods and services to 
meet the needs of buyers.  

Having a strong determination to support entrepreneurship, one of which is 
making good use of opportunities, careful planning, extensive communication 
networks and having creative and innovative ideas (Husin et al., 2020). It is possible to 
give input in a more positive direction so that communication is smooth and more 
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open and express ideas and opinions. According to Blieszner & Adams in (Schmidt & 
Uecker, 2015) concluded that friends are those who can make you comfortable and 
understandable. Friendship supports to facilitate communication between friends by 
making communication open to each other and increasing confidence (Sutanto, 2017).  

Readiness  

Readiness is the overall condition of a person that makes him ready to respond / 
answer in a certain way to the situation. Readiness from the level of development and 
maturity or maturity that depends on something. It can be said from this readiness as 
the ability, desire, and to do the desire for something mature from previous experience. 
So, students are ready to enter the world of entrepreneurship.  As for self-readiness, it 
is important for students to have an optimistic attitude that can be optimized indirectly 
to become someone who is firm and does not give up. According to (Indrawati & 
Kholifah, 2017) there are several factors that can affect optimism as follows: (1) self-
confidence, (2) self-esteem, (3) accumulation, (4) success experience and (5) social 
support. 

 Based on table 3 above, the sensitivity of students in the readiness indicator was 
obtained as a percentage (82.07%) by being categorized as "very high". This means 
that students to face entrepreneurial challenges show their readiness to build a 
business. The challenges of entrepreneurship must be faced with the best possible 
service. Running a business problem always come. So, the thing that must have a 
solution to solve these problems. However, if you like challenges, you must be good 
at overcoming fears, have strong beliefs and a different perspective. Entrepreneurs 
must be ready to receive suggestions and opinions, it is undeniable that criticism and 
opinions can choose and sort out to think positively, foster good relationships and 
learn from previous experiences. Preparation for opening a business skill is 
indispensable to attract the attention of consumers and be known by many people, by 
thinking that design influences efforts to promote a product. So that the planned 
product has its own characteristics. Kumbara (2021) stated that product design is the 
totality of features that affect the physical appearance and function of the product in 
terms of consumer needs. In addition, according to the results of Azizah Husin's 
research, creativity is needed (Husin et al., 2020) so that products are attractive and 
different from before. 

The results of this study show that students' sensitivity arises from themselves in 
reading business opportunities during the pandemic. This has great potential to 
recognize business opportunities, pay attention to the needs of the surrounding 
environment, interact with family and build social networks. Value education from 
within the family is to educate children to have entrepreneurial characteristics and 
recognize business opportunities (Husin et al., 2020). The Community Education study 
program does not have to be required to teach but must empower the community 
through skills programs. This does not rule out the possibility that the output of 
graduates of the Community Education Study Program is to create jobs. Studying 



Student sensitivity in reading business opportunities during the pandemic 

 

70 

entrepreneurship courses is mostly just understanding, not immediately jumping into 
practicing skills. Furthermore, this research is also in line with (Rianti et al., 2022) 
showing that approaches such as family and friends’ environment are potential that 
determines readiness in developing entrepreneurship and entrepreneurial education 
is needed. 

Conclusion 
Based on the results of the overall study, it shows that the sensitivity of students 

in reading business opportunities during the pandemic category is very high with a 
percentage of 97.93%. From the aspect of attention, it shows a very high level as 
evidenced by the spirit of looking for information sources from the media and the 
internet to see opportunities during the pandemic and what is needed by the 
community. Then in the aspect of interest, it is evidenced by the influence of learning 
entrepreneurship courses and on an object or from a person's interaction. Furthermore, 
the aspect of the peer environment, showing a high level, is proven to have 
motivational support from friends and the environment has a positive effect. And in 
the aspect of readiness, it shows very high, meaning that the overall condition of a 
person is ready to respond or answer in entrepreneurial activities, so that with self-
readiness there is a desire and willingness to build a business. Students taking 
advantage of the state of the surrounding environment through information sources 
both from the media and the internet is one way to make it easier to access business 
opportunities during the pandemic. Attraction is very important to require courage 
and take risks that will be lived. As for how to interact with the friend's environment, it 
is also to provide input and opinions. As well as an attitude of optimism to recognize 
business opportunities can determine entrepreneurial readiness. Thus, the importance 
of entrepreneurship courses to support entrepreneurial activities and enter the world 
of work is a challenge and competition that will be faced. Thus, reading business 
opportunities is a life skill that can be done by anyone, anytime and anywhere because 
opportunities must be created, not sought according to their capacity. 
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